“*PAGE12

|
Pagssengers

train Polar
Express

TRAVELLERS are packing a
hot water bottle in their hand
luggage before boarding a
train that's so cold it's been
nicknamed the Polar Express.
The West Highland fine
might be scenic but regular
travellers on the Oban to
Glasgow train say the most
‘memorable thing about their
journey is the lack of heating.
John Gallacher, from Oban,
said: “One time | went on it
and It was so cold that when |

chattering. | was hypothermic,
It was severe.
“It's bad, you do need &

Polar Express.”

Rail Alliance said the
trains were in the process of
being upgraded and this would
Include air conditioning for
‘heating and cooling the train.
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Lego build reputation as they take top spot
in superbrand league from British Airways

said: "British Airways tumbling
outside of the top 20 should be
awake-up call for al brands.

Baby sleep
aid wamning
A COT death charity have
wamed that some popular
sleeping products could put
babies at risk of sudden
infant death syndrome.
The Lullaby Trust said
items such as cushioned
sleeping pods, nests, cot
bumpers, pillows, duvets
and anything that wedges &
babyin placedonot conform
tosater sleep guidelines:

A spokesman said: "We
have produced a product
‘guide to help parents”
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THE BRICKS FACTOR

TOP SUPERBRANDS

TOY firm Lego have proved
they still click with people
by claiming the superbrand
crown for the first time.

The building bricks company
were recently hit by a 7.5 per
cent sales slump but still
knocked British Airways off the
top spot, which the airline had
held for four years.

Lego have risen from 25th on
thelistin 2014and were second
last year.

As well as losing the crown,
British Airways crashed out of

Lego build reputation as they take top spot
in superbrand league from British Airways

B RUKI SAYID
reporters@dailyrecord.co.uk

the top 20. The superbrand
leagueis compiled by the Centre
of Brand Analysis and voted for
by 2500 consumers.

Experts created a shortlist of
1500 brands from 78 categories
before the public voted for their
favourites. The centre’s chief
executive Stephen Cheliotis

said: “British Airways tumbling
outside of the top 20 should be
a wake-up call for all brands.
Inaworld wheree: ions
have rightfully risen, brands
cannot afford to disappoint”
Surprisingly, web giants
Google and Amazon also
dropped out of the top 20,
although tech giants Apple
were in the top five, along

with Gilette, Andrex and
Coca-Cola.

Dyson and Mercedes also
slipped from the top 20.

Breaking into the top ranks
were Disney, BMW. BP. Shell,
Heathrow,
Kleenex, . i
Visa and
Haagen-
Dazs.




